April 2002

Vol. 7, #4
Inside:
Promoting beef in Japan.................. 1
Rancher profile:
Buford and Phyllis Griffin ............... 2
Vitamin/mineral deficiencies.......... 3

Cost-share for livestock watering .. 4

Montana Nutrition Conference

May 7 and 8 5
Reorganization of the

Montana Beef Network.................... 6
BQA and MBN Update...........cc.cu.... 7
Undaunted Stewardship .................. 8
MSU livestock judging team ......... 10
Free interactive TV 11
MSU events 12

Promoting
beef to the
Japanese

by Charlene Schuster, Executive Director,
Montana Beef Council

Japanese consumers will soon be viewing a
U.S. campaign that touts the safety, taste and
nutrition of beef.

The campaign features three American wives
and mothers who share the concerns of Japanese
women about the safety of food they
serve their families. These three
women also work in the U.S. beef
industry. The first ad appeared in

Japan’s two leading newspapers Japan
(18.5 million readers) in March, is the top
and magazine ads and TV importer
commercials started in April.

. of U.S.

The campaign is funded by

reprioritizing existing programs in beef.
Japan and by special A new
contributions from beef campaign
producers through their called
beef checkoff, “aisareru
state corn and beef,”
soybean (desire beef)
checkoffs strives to generate
and consumer confidence
ai§0c1- in U.S. beef. The campaign
anons, is targeted toward moms
packers,

with children living at

cont. on p. 10 home.



The Griffin Ranch, Custer County

By Kent Williams, Custer County Extension Agent

Each issue of Beef: Questions &
Answers this year will include a
profile of ranch operations
around Montana.

Describe your operation.

Located east of Miles
City along the Powder River,
the Griffin Ranch is owned
and operated by Buford and
Phyllis Griffin and their sons
Bill and Don. Bill is married
to Ronda, and they have one
daughter, Amy. Don is
married to Pam, and they
have three daughters, Nicole,
Brooke and Callie. The
families work well together.

The home place was purchased in 1967 and they
have added land to their holdings four times since
then. The ranch currently consists of 23,040 acres of
deeded land and 12,800 acres of BLM and state leases.
Soon after purchasing the original place, work began
with diking and leveling ground along the river to
expand their feed base with irrigation. In 1977 the
Griffins planted corn for silage for the first time. The
ranch now has 500 acres under irrigation, which is
planted to corn and alfalfa.

In 1977 the weaned steer calves weighed 469
pounds and the heifers 429. The next year they began
warming up their calves with home grown feeds and
selling them in April at 650 pounds. The current
program is weaning calves early, getting them on feed
and selling 900-pound calves in January. All calves are
sold in mid-January with the heavy steers delivered
immediately and the lighter steers and heifers
delivered the first of February. They are able to do this
with their mostly English/Continental cross cattle.
Breeding is Angus and Simmental, and care is given to
select bulls for low birth weight and high yearling
weight EPD’s. The ranch currently runs around 800
pairs and 100 replacement females.

How does your ranch differ from others in
your area?

The Griffins feel that a major difference between
their ranch and many in southeastern Montana is the
irrigated feed base. Good quality alfalfa and corn

Buford and Phyllis Griffin with their sons Bill and Do
and their families run 800 cow-calf pairs along the

Powder River east of Miles City.
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silage have allowed them to
sell backgrounded heavy
feeder cattle in a seasonally
higher market. Their goal is
to produce a feeder calf that
will be ready for slaughter in
the April market.
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What has been your
most effective
management strategy in
recent times?

While technology has
done a great deal for
everyone in agriculture, there
is no substitute for hard work
and doing as good a job as
possible with the basics. Doing the right things at the
right time is critical to the success of their ranch.
Timing is everything when it comes to planting,
irrigating and weaning calves. They need to be there
picking up calves when they are dropped into the
snow with -25° conditions. This management style can
lead to times of high intensity, but family members
deal well with it as long as it doesn’t last too long.

What is the biggest challenge to your
operation?

Water quality and quantity in the Powder River
are critical to successfully grow the crops for their feed
base. This tends to be an annual battle for the ranch
and they always need to be ready to irrigate when the
opportunity presents itself. The Griffins also struggle
with having enough labor to get work done properly
and on time.

What do you think are the biggest challenges
to the livestock industry?

The Griffins are very concerned about the
amount of animosity within the livestock industry and
feel it is full of conflicting viewpoints that have hurt
the unity of the industry. Two issues of concern are the
potential loss of the Beef Checkoff and the Johnson
Amendment banning packer ownership of cattle.
While this may sound good on the surface, it is their
opinion that it may backfire. In the Griffins’ situation,

cont. on page 10



Don’t let mineral/vitamin
deficiencies silently steal your profits

By Dan Buskirk, Gretchen Hill and Harlan Ritchie, Department of Animal Science, Michigan State University

This is an excellent time of year to make sure that
your mineral-vitamin program is on target. Adequate
mineral-vitamin nutrition is vital in optimizing
animal growth, lactation, reproductive function and
immune response. As Figure 1 illustrates, clinical sins
of mineral deficiencies may only be obvious after the
mineral status of an animal has dropped below
threshold levels that may have affected response to
vaccination, immunity to disease and parasite
challenges, growth and fertility.

Macrominerals are nutrients required daily in
large amounts (grams) and include calcium (Ca),
chlorine (Cl), magnesium (Mg), phosphorous (P),
potassium (K), sodium (Na) and sulfur (S).
Microminerals or trace minerals are nutrients
required daily in small amounts (milligrams) and
include: cobalt (Co), copper (Cu), iodine (I), iron (Fe),
manganese (Mn), molybdenum (Mo), selenium (Se)
and zinc (Zn). Some elements such as chromium (Cr)
and nickel (Ni) may be required in ultra-trace
amounts (micrograms). The most necessary vitamin
supplements required for ruminants are the fat-
soluble vitamins A and E. The fat-soluble vitamin K
and water-soluble B vitamins are
abundant in many feeds and are
synthesized by ruminal microorganisms.
Therefore, their supplementation is
generally not required.

When selecting a commercially
manufactured supplement mix, it is
important to note not only the
concentration of minerals, but also their
source. Mineral sources vary in
bioavailability, or how much of the mineral
can be absorbed and utilized. For example,
copper sulfate is well utilized by cattle,
whereas copper oxide has nearly zero
availability. Be sure to read feed tags

Adequat]eI

keep mineral-vitamin supplements fresh, cool, dry
and out of direct sunlight. Only purchase or mix as
much supplement as can be consumed in a 60- to 90-
day period. You may want to check with your feed
manufacturer to verify the date on which the
supplement was made. Vitamin A and E are high in
fresh forages and are relatively expensive ingredients
in the mix. Excluding these vitamins from a
supplement fed to cattle grazing fresh forages may
help reduce the cost of supplementation. It is
imperative, though, that these vitamins are
supplemented to cattle receiving harvested forages.
Record the amount and date of mineral feeding
so consumption can be monitored. Under-
consumption may negate the benefits of mineral
supplementation. Some producers have indicated
that consumption of mineral-vitamin mixes falls to
extremely low levels during certain times of the year.
This is often a result of the mineral mix getting wet,
caking and becoming hard. Another factor that may
contribute to a low consumption rate is magnesium
oxide, which is an unpalatable ingredient. This can be
somewhat overridden by a sweetening agent.

cont. on next page
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carefully. Cost should not be the sole
consideration.

Vitamins in a mineral-vitamin
supplement will lose their potency over
time. For this reason, it is important to
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Figure 1. Changes in trace mineral status and proposed
effects on immunity and performance.



Minerals, continued

Consumption also rises and falls during periods of
the production cycle. Generally, consumption is
higher in spring and early summer with succulent
forage, and during peak lactation. Consumption
declines later in the pasture season and after
calves are weaned. In some areas, salty or
“brackish” water will reduce mineral consumption.
If self-fed mineral mixes are to be used, this should
be the only source of salt available. If consumption
becomes a problem, it may be necessary to
increase the amount of sweetening or flavoring
agents.

Location and design of feeders are important
to maintain consistent mineral-vitamin mix
consumption. Place feeders in areas that cattle
frequent, such as near water, loafing areas, back
rubbers, etc. It is important to keep the mix in a
well-constructed self-feeder that limits
precipitation or in a sheltered trough. Watch for
caking, mold, manure and other contamination.
Cattle licking and salivating on the mix may also
cause caking. Therefore, keep the mix fresh and do
not feed too much at one time. However, keep
mineral in the feeder at all times to encourage
steady consumption.

Mineral and vitamin supplementation should
be carefully balanced. Provision of a particular
mineral, because of its attributes, in gross excess of
requirements will likely be detrimental to
absorption of other minerals. This, in turn, may
cause a deficiency of other minerals. In general,
over-consumption will unduly increase
supplementation costs and can also cause possible
environmental problems associated with runoff
from animal waste or manure application to soil.
You may expect over-consumption for a few weeks
if cattle have been mineral-deficient for a period of
time. However, cattle may over-consume mineral if
it is appetizing and eat much more than their
nutrient requirements.

In some cases, organic elemental complexes
(organics or chelates) may have higher rates of
absorption compared to ionic elemental forms
(inorganic). However, the potential benefit of
organic mineral sources needs to justify their
additional cost.

If you are unsure if your mineral mix is
meeting your animals’ requirements, contact your
local Extension agent or beef specialist for
assistance. ¥

USDA provides cost-share
assistance for livestock
watering facilities

by James B. Johnson, MSU Extension Service Economist

Producers in 31 drought-stricken Montana
counties may qualify for cost-share assistance for
livestock watering facilities, says Jim Johnson, an
economist with the Montana State University
Extension Service.

The following counties have been approved for
the USDA’s Emergency Conservation Program: In
central Montana: Fergus, Garfield, Golden Valley,
Judith Basin, Meagher, Musselshell, Petroleum,
Stillwater, Sweetgrass, Wheatland, and Yellowstone;
and in southeast Montana: Big Horn, Carbon, Carter,
Custer, Dawson, Powder River, Rosebud and Treasure.

Along Montana’s northern border Blaine, Glacier,
Hill, Liberty and Toole counties were approved.
Elsewhere in the state, Broadwater, Cascade,
Jefferson, Pondera, Teton, Sheridan and Valley
counties obtained approval. Producers in those
counties may apply for cost-share funds for
permanent and temporary solutions to livestock
watering problems.

Producers in the approved counties could receive
up to 50 percent of the allowable costs for permanent
practices such as well-deepening, spring development
and piping of water; and up to 64 percent of the
allowable costs for temporary practices like the
purchase of small, moveable watering tanks.

County Farm Service Agency committees
determine producers’ eligibility for assistance and
approve the cost-share requests. These committees
will also determine the levels of cost-share assistance
each producer can receive. The Natural Resources
Conservation Service may offer needed technical
assistance for the emergency conservation practices.

Producers seeking cost-share assistance must
meet several conditions:

* A drought-related problem must exist.

* Any practice approved must be initiated primarily to
deal with the drought-related problem.

* Only farms and ranches that had adequate livestock
watering systems before the drought are eligible.

* There must be adequate range and pasture residue
for livestock in the area served by the proposed
water facility at the time of the request for assistance.

For more information, contact the Farm Service

Agency in your county. k]




Attend the 51 Montana Nutrition Conference: Bozeman, May 7 & 8, 2002

Realistic Solutions for Maintaining the
Sustainability of Montana's Livestock Industry

Tuesday, May 7, 2002

Noon-1pm Registration at the GranTree Inn.

1-1:10pm Welcome to the conference. Mr. Don
Siefert, Chairman of Nutrition Conference.

1:10-3pm What does the cow-calf producer want
from the packer and what does the packer want
from the cow-calf producer? A debate moderated
by Dr. Jerry Lipsey, Executive VP of American Sim-
mental Association.

The cow-calf viewpoint: Mr. Don Schiefelbein, Execu-
tive VP of American Gelbveih Association.

The packers’ viewpoint: Mr. Tim Schiefelbein, Carcass
Value Program, ConAgra Corporation, Greeley, Colo.

Questions and debate from the audience and speakers.
3-3:30pm Break and time to visit with speakers

3:30-5:30pm When will the drought end, and what
can we do about it? A panel discussion of the
options available to livestock producers after four
years of drought

Moderator: Mr. Tim Evans, Roche Vitamins

Dr. Rod Heitschmidt: Drought Management—Do I
have to run out of forage before managing?

Dr. Jeff Mosley: Management of the resource when
it starts to rain

Dr. Dennis Cash: Bridging the gap with annual
forages; what are the best choices?

Mr. Gene Surber: How has the drought affected
water quality and how can we maintain it?

5:30- 6pm Visit with the speakers and a cash bar

6-8pm Dinner and scholarship awards presentation
to Montana undergraduates. Moderator Mr. Kim
Hager, UAP. Guest speaker: Mr. Taylor Brown,
president, Northern Broadcasting System, “Coping
with change in the livestock business.”

Wednesday, May 8, 2002
7:30-8am Continental breakfast

8-8:45am Environmental Quality Issues: Possible
changes in livestock production practices in
response to proposed AFO/CAFO regulations. Dr.
Wayne Gipp.

9-10:30am Summary of the latest research findings by
graduate students and staff:

Brian Rainey: Whole versus rolled barley

Travis Choat: Tenderness of steers versus heifers

Dennis Fennewald: Factors influencing feedlot
morbidity

Leif Anderson: How the MBN works

Whisper Alexander: Trace minerals for bulls

Missy Merrill: Calving management teams

Tracy Brewer: Effects of elk grazing on cattle summer
forage

Carolyn Johnson: Effects of prairie dogs on vegetation

Janna Kincheloe: Barley for feedlot cattle

10:30-10:45am Morning coffee break

10:45-11:30am Cull cow feeding: Look before you
leap. Dr. Rick Funston, Extension Beef Specialist

11:35am Outstanding Graduate Student Presenta-
tion Award. Dr. Jim Killen, NutraLix, Billings

11:45am Summary of the conference. John Paterson

Participants will receive a CD of all the
presentations, a library of drought information
articles, two breaks and dinner

Cost: $30/person or $50/ranch or couple

Return registrations to:

John Paterson

220 Linfield Hall

PO Box 172900

Animal & Range Sciences

Montana State University
Bozeman, MT 59717-2900

(register by phone at 406-994-3414)




Reorganization of the Montana Beef Network

....what it means to MBN members and BQA-certified producers

by John Paterson, MSU Extension Beef Specialist and Steve Pilcher, Executive VP of Montana Stockgrowers Association

ike all organizations, we

in the Montana Beef

Network are
constantly assessing
challenges within the system
and planning for how we
might meet them. This winter,
we reorganized the structure of the MBN
to offer more service to Montana

producers.
The overall goals of the program remain the same:

1. Beef Quality Assurance Certification
2. Feeder Calf Certification
3. Return of Feedlot AND Carcass Results to Producers

Research results are beginning to show that BQA-
certified calves return a significant increase in selling
price. Dr. Gary Brester from MSU recently showed that
BQA cattle were worth approximately $1.59/cwt more
than non-certified cattle. Interestingly, his results
showed that in order to receive the premium, the
producer had to be enrolled in MBN and also had to
follow the preconditioning or backgrounding
protocols developed by the Stockgrowers Inc. advisory
board. Research has shown that following the
vaccination protocol combined with good nutrition at
weaning significantly reduced calf sickness and
improved daily gains. Producers are reporting that
buyers are requesting evidence of BQA training prior
to purchasing calves.

BQA training has been provided by Extension
agents to more than 1,000 producers who have
certified more than 50,000 calves during the past three
years. Without a doubt, our greatest challenge has
been the tracking of cattle and the delivery of growth
and carcass information once the calves left the state
and were finished in the Midwest or Canada. The
return rates of carcass and feedlot information have
been too low and unacceptable to us as program
managers. It is still our opinion that the beef industry
will continue to work diligently to improve data
capture, data return and most importantly,

interpretation of the results.

We believe that the future
success of the MBN will hinge on
doing a much better job of tracking
and returning data. Because of this
challenge, we have partially
reorganized the responsibilities of the
Network. The biggest change you will
see is the involvement of the
Montana-based company Frontier Beef to collect and
manage data once the animals leave the ranch.

The responsibilities for implementation and
delivery of MBN services will be divided according to
the following:

Montana Stockgrowers Association

* Coordinate and deliver the public relations and
educational programs including Montana Beef
University to livestock producers.

* Manage and coordinate the livestock industry’s
involvement in Montana MarketManager, a coop-
erative program with the Montana Grain Growers
Association.

Montana State University

* Develop and deliver educational materials, includ-
ing BQA seminars, written materials and interactive
educational programs.

* Develop and distribute passport paperwork for
feeder cattle.

» With the assistance of Extension agents, deliver,
install and record calf ear tags in feeder cattle
enrolled in the MBN. Transfer recorded data to
Frontier Beef.

e Conduct research that helps identify added value,
improved carcass quality and animal health man-
agement.

Frontier Beef Systems

e After ear tag information has been provided by the
Extension agent and/or producer, identify and track
feeder cattle through the production and process-

cont. next page, below



Another production year has begun and our
education and certification programs are in full
swing. We are excited about the new updates and
offerings available from BQA, MBN and our
Interactive TV seminars.

Beef Quality Assurance

Don'’t forget to check if your BQA certification
has expired. Remember this expires two years from
the date you last certified. If you need to be re-
certified, or plan to certify for the first time, contact
your local MSU Extension Agent or visit
www.bga.montana.edu for more information. This
year we are offering the opportunity to become
certified utilizing our new Interactive BQA training
and testing CD-ROM. Certification is simple and
becoming increasingly requested by feeders and
buyers. A study conducted by Montana State
University ag economist Dr. Gary Brester stated, “it
appears that BQA added $1.56/cwt to steer calf
prices and $1.09/cwt to heifer calf prices.” If you are
just interested in what BQA certification could mean
to you, stop by your local Extension office and pick
up the new MT-BQA brochure.

Interactive TV Education

At the end of May, Montana MarketManager in
cooperation with the Montana Beef Network has
scheduled a genetic improvement workshop series.
On May 22, Dr. Jim Gosey, University of Nebraska,

Beef Quality Assurance and
Montana Beef Network 2002

By Leif Anderson, Coordinator BQA/MBN

will address part 1: Genetic Decisions to Meet Beef
Industry Needs. The following Wednesday, May 29;
Dr. Patsy Houghton, President of Heartland Beef
Company, will teach part 2: Is your Heifer Program
Robbing your Bottom Line? Registration is free.
Call: (406) 761-4596 or visit

www.montanamarketmanager.org.

Montana Beef Network

Beginning its fourth year, the Montana Beef
Network’s overall goals remain the same:
1. Beef Quality Assurance Certification

2. Feeder Calf Certification

3. Return of Feedlot AND Carcass Results to the
Producer

To continue providing these services, MBN
consists of three strategic partners: Montana State
University, Montana Stockgrowers Association and
Frontier Beef Systems. In addition, an advisory
committee consisting of representatives from
Montana’s beef industry provides valuable insight
to the program’s direction. This unique structure
allows each partner to focus on the strengths they
bring to the Montana Beef Network.

For more information about the new structure
of MBN or how to enroll calves, call your local
Extension agent or visit www.mbn.montana.edu. "}

ing segments of the livestock industry in order to
collect performance and carcass information.

e Meet with producers, feedyards and processors as
needed to develop the information system to
collect the desired information.

* Develop and maintain for MBN a computer-based
data collection, delivery and management system
for the purpose of managing the data collected for
future analyses purposes.

* Analyze data with producers to help arrive at herd
goals.

We are confident that this management model
with provide a more effective team in capturing and
returning calf performance and carcass data to the
producer. If you have questions about this new
structure, becoming BQA certified or certifying your
feeder cattle, please do not hesitate to contact any of
us:

John Paterson, Extension Beef Specialist, Montana
State University, 406.994.5562

Steve Pilcher, Executive Vice President, Montana
Stockgrowers Assoc., 406.442.3420

Phil Lalich, Frontier Beef, 406.587.1916 &}




Undaunted Stewardship

As the Lewis and Clark Bicentennial approaches, a new
program helps landowners care for their lands and educate
the public about agriculture while sharing access to history

by Jeff Mosley, Extension Range Management Specialist MSU Department of Animal & Range Sciences,

Doug and Zena Ensign are good neighbors. For
years, they’ve allowed history buffs onto their Park
County ranch to see the original Crow Agency site,
Fort Parker. More visitors may arrive with the
approaching Lewis and Clark Bicentennial, since
William Clark trekked along the Yellowstone River
through what is now their Mission Ranch.

Despite the Ensigns’ “open gate,” visitors aren’t
always considerate. People take artifacts from the
Fort Parker site, discard toilet paper and beer cans,
and track in weed seeds. Zena says she has to make
weekly trips to the area just to clean up. Though the
Ensigns wanted to continue allowing access to the
historic site, they needed help managing the influx of
people. They also wanted to seize the opportunity to
show visitors that ranchers are not the bad guys
they’re sometimes made out to be.

“We wouldn't be here all these decades if we
hadn'’t taken care of the land,” said Zena.

Eager to show people both the history and
environmentally sound land management, Doug and
Zena were among the first to sign up for the
Undaunted Stewardship program, a partnership of
Montana State University, the Montana Stockgrowers
Association, the Bureau of Land Management and an
unprecedented mix of other environmental,
governmental and agricultural groups. Some of these
groups include American Rivers, Montana Farm

and Suzi Taylor, MSU Communications Services

photo by Kyle Brehm

Zena and Doug Ensign of Park County were among the first to
sign up for Undaunted Stewardship.

Bureau Federation, The Conservation Fund, Montana
Association of Conservation Districts, Montana Land
Reliance and the USDA Natural Resources
Conservation Service.

Named for the Lewis and Clark chronicle
Undaunted Courage, the program helps private
landowners preserve their lands while allowing access
to historic sites and educating the public about
agriculture in the 21st century.

With the help of the program, the Mission Ranch
will display a kiosk that outlines the history of Fort




Parker and other historic buildings. Visitors will also
learn how cattle contribute to healthy rangelands and
how landowners tackle invasive weed species. They’ll
find out why riparian areas must be sensitively
handled and why grazing management plans are
necessary. Most of all, they’ll learn how—and why—
today’s ranchers are such good stewards of the land.
In addition to the interpretive kiosk on the Mission
Ranch and at other historic sites around the state,
public service announcements on radio and television
will inform landowners and others about the positive
environmental benefits of modern agricultural
practices.

All farms and ranches statewide are eligible to
have their land stewardship certified by the
Undaunted Stewardship program. Certification
recognizes farms and ranches for their Best
Management Practices that ensure the long-term
health and productivity of Montana’s natural
resources. In addition, certified farms and ranches
that contain a site of historic significance are eligible
to enter into a Historical Site Preservation Agreement.
These Agreements compensate landowners for
allowing limited public access to historic sites and for
the continued preservation of these sites and their
natural landscapes. The program’s initial Historical
Site Preservation Agreements focus on sites along the
Lewis and Clark Trail, including Lewis and Clark
campsites, military forts and stagecoach stops.

Undaunted Stewardship also helps any farm or
ranch business statewide that is interested in
developing an additional enterprise, such as a bed

and breakfast, campground, guest ranch, etc. The
economic sustainability of farms and ranches is
necessary to preserve the open space, natural
environment, and historical sites found on private
agricultural lands.

Is Undaunted Stewardship for you?

“The perception is that ranchers have taken poor
care of their land for years,” said Zena. “They think
we're anti-environment. Quite the opposite is true,”
she said. The Ensigns manage weeds, riparian areas,
grasslands and grazing—their livelihood depends on it.

They are also among the modern-day ranchers
who are diversifying their businesses by adding
recreational opportunities. The Ensigns recently
opened the Mission Creek Ranch Bed and Breakfast
and will offer fly-fishing on their private spring-fed
creek.

“This is more than the history thing,” said Zena.
“This is a good way to promote the agricultural
industry to the entire world.”

Undaunted Stewardship is currently working
with five ranches to establish the first Historical Site
Preservation Agreements. The program is also
assisting two ranches with development of additional
enterprises, and organizers hope to award several
Land Stewardship Certifications in Summer 2002. To
learn more about Undaunted Stewardship or how you
might participate, please contact Merrita Fraker-
Marble at MSU (994-7749) or Beth Emter at the
Montana Stockgrowers Association (442-3420). "
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Beef in Japan, p. 1

USDA’s Foreign Agricultural Service and others in the
industry. The campaign approach developed by the
U.S. Meat Export Federation provides building blocks
on which additional advertising and public relations
efforts can easily be built.

This new effort is called the “aisareru beef,” or
desire beef, campaign. It targets moms with children
living at home. The immediate objective is to generate
consumer confidence in U.S. beef, then build intent to
buy and use it. Longer term, we want U.S. beef
identified as safe, nutritious, delicious and healthy.

The U.S. ads will appear in newspapers in March
and April, in targeted women’s magazines April
through June, and on television networks April
through September. Retail and food service
promotions in April will tie directly to and be
supported by the advertising, while public relations
activities will deliver nutrition messages and meal
preparation ideas.

This campaign will include food education, as
well, with science-based nutrition news to help
consumers better understand the role beef plays in
providing the zinc, iron, protein and B-vitamins their
families need to remain strong and healthy.

Japan is the top U.S. beef export market. After a
record year in 2000, exports of beef and beef variety
meats to Japan were down 11 percent in volume and
13 percent in value during 2001. Significant drops in
November and December were the direct result of the
BSE crisis.

Should the trend of the last two months of 2001
continue, the impact would be devastating for the
U.S. industry. And although the annual percentages
seem small, reduced exports to Japan cost the U.S.
industry $231 million in sales last year. That is roughly
equivalent to U.S. beef and beef variety meat sales to
Russia, the Middle East, China, Taiwan, and Central
and South America during 2001.

Montana producers earmark $125,000 of
checkoff dollars to go toward the development of
international markets for beef. Jim Almond, president
of the Montana Beef Council, and LaVoy Johnson, a
board member of the Montana Beef Council, will be
attending the international buyers conference in May
to represent the interests of Montana producers.

Beef: Questions & Answers is a joint project between MSU
Extension and the Montana Beef Council. This column
informs producers about current consumer education,
promotion and research projects funded through the 1 per
head checkoff. For more information, contact the Montana
Beef Council at (406) 442-5111 or at beefcncl@mt.net o4

.

MSU’s new livestock judging team
continues to place well in competition.
Traveling team members, shown here in
Houston, include: Ryan Fisher of Kalispell,
Travis Standley of Cascade, Tami Arlian of
Big Timber, Rae Lynn Stoddard of Spring
Creek, Nev. and Shawn Miller of Buffalo,
Wyo. The team is coached by Marc King,
Sweet Grass County Extension agent.

Rancher Profile, cont. from p. 2

for the last several years, buyers from two major
packers have bid against each other in an in-house
video setting at the local sale barn and bid several
dollars per hundredweight above the going market for
their source-verified, non-implanted, and BQA
certified feeder heifers. The buyers take these cattle
and finish them to fit their needs in the hope that a
high percentage of them qualify for high-end labeled
products. A packer ban would end some of these
labeled programs just as they appear to be taking off
and creating an increase in beef demand. This ban
would also eliminate buyers for everyone at the sale

barn. &}
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the GGenetic Improvement Workshop Series

¢ FREE INTERACTIVE TELEVISION COMING TO YOUR COMMUNI1Y °*

Part 1: Genetic Decisions to Meet Beef Part 2: Is your heifer program robbing your
Industry Needs bottom line?
May 22, 2002 - 7-9pm May 29, 2002 - 7-9pm

“It is amazing that profitability is taken seriously The influence of heifer development on overall

as a beef industry goal when the major genetic criteria ranch profitability is often overlooked by many
seems to be hide color of the cattle.” That quote from  ranchers. Although heifer development is ranked

Dr. Jim Gosey, professor of animal science at the among the most inefficient of all ranch operations,
University of Nebraska, illustrates an alternative the genetic future of any cow herd is dependant upon
perspective on sire selection and an alternative these young females. This presents a dilemma to every
direction for a beef industry in transition. You know rancher, but also some unique opportunities. In this
that selecting quality sires is among the fastest and informative workshop, Dr. Patsy Houghton, President

least expensive ways to improve your herd, butwhen  of Heartland Beef Company will discuss the following

was the last time you took a rigorous look at the traits  issues:

you are selecting? In this workshop Dr. Gosey will

cover: e Buying versus raising your own replacements

 Matching beef cattle genetics to feed resources * On-ranchversus off-ranch development

. . e Direct and indirect benefits of various heifer devel-

* Sire selection to meet carcass target markets
opment programs on your ranch resources

* The value (or lack thereof) of achieving uniformity

through genetics . e .
ghg Broadcast to sites in: Billings, Bozeman, Dillon,

* Using an index of economically relevant traits to get  Glasgow, Great Falls, Havre, Helena, Kalispell,
beyond single trait selection with EPDs Lewistown, Miles City, Missoula and Sidney.

Broadcast to sites in: Billings, Bozeman, Dillon,
Glasgow, Great Falls, Havre, Helena, Kalispell,
Lewistown, Miles City and Missoula. There is no charge to attend the sessions, but
attendees are strongly encouraged to pre-register.
For details about workshops, locations and pre-
registration, visit Montana MarketManager Online
(www.montanamarketmanager.org) or call Alex
Offerdahl at (406) 761-4596.




Beef: Questions & Answers is published every winter
through the Montana State University Extension Service.
To subscribe, change your address, suggest article ideas,
or for more information, call (406) 994-3415.

John Paterson U Extension Beef Speuahst
and newsletter editor,
MSU-Bozeman
MSU events (406) 994-3415
Montana Nutrition Conference. May 7 and 8. Bozeman Gran Tree Inn. johnp@montana.edu
Topics include recent research findings, drought management strategies,
cull cow feeding and many others. Guest speaker: Taylor Brown, Northern Broadcasting Network.
Registration is $30 per person or $50 per ranch or couple. Register by phone at (406) 994-3414.

Free Interactive TV workshops: May 22 and May 29. Many locations around Montana. (See page 11 inside)

Woman’s Week. June 13-15. MSU campus-Bozeman. Short classes for women of all ages and stages.
Sponsored by the MSU Extension Service, the classes range from do-it-yourself home repair to personal
finance to leadership skills. Women can also sign up for two different river trips, practice computer skills or
learn healthy cooking. A special package for FCE members includes meals, lodging and all classes, plus the
FCE annual business meeting, banquet and social activities. For more information, contact the MSU
Extension Service at (406) 994-1750 or visit http://extn.msu.montana.edu

The programs of the MSU Extension Service are available to all people regardless of race, creed, color, sex, disability or national origin. Issued in further-
ance of cooperative extension work in agriculture and home economics, acts of May 8 and June 30, 1914, in cooperation with the U.S. Department of
Agriculture, David A. Bryant, Vice Provost and Director, Extension Service, Montana State University, Bozeman, MT 59717.
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